Country Profile: Portugal
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Main goals:

— Give a brief view of Portugal in terms of
women leading positions

— Define a strategic action plan for Portugal
— Define the role of EWMD In Portugal
— Select and allocate resources
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Main issues covered by the legal framework

« Equality and non discriminatory behaviour
towards female workers In the labour market

— Equal opportunities concerning employment, work
and education

— Equal conditions and earnings for the same job
— Discriminatory behaviour prohibited
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Main issues covered by the legal framework

* Legal rights — social protection
— Maternity leave for 120 days — 100% earnings
— Maternity leave for 150 days — 80% earnings

— Paternity leave for 5 working days and for the same
period of the mother (incapacity, death or mutual
agreement)

— Family assistance for children under 6 years old

— Right to part-time / flexible work for parents with
children under 12 years old.
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Source: Population and Social Conditions, 2007, EUROSTAT.
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Unemployment Rate
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Source: Labour Market, 2007, EUROSTAT.
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Women in leading positions:

37,7 %

24,4 %

32,0 %

33,0 %

Source: Census, 2001, INE, Portugal in Survey “Women participating on
political and economic decision centres in Portugal, since 1974 until
2004”, Socinova/FSCH-UNL in printing-press.



W

WOMEN’'S

Survey by Socinova (FSCH-UNL) of the 50
largest companies, between 1980 and 2003:

8,7 %

4,9 %

Source: Survey “Women participating on political and economic decision
centres in Portugal, since 1974 until 2004”, Socinova/FSCH-UNL in printing-
press.
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Researchers opinion:

Whitehead (2002) - leadership is equivalent to
masculinity, therefore the majority of the leaders in
economic organizations are men.

Lipovetsky (1997) — there’s a female minority in the
board of companies. This phenomena of glass celling is
universal and among all the sectors.

All the authors agree that, although women have higher
education and qualifications, they have lower hierarchical
positions than their male peers.

Source: Survey “Women participating on political and economic decision centres
in Portugal, since 1974 until 2004”, Socinova/FSCH-UNL in printing-press.
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Survey by Socinova (FSCH-UNL) of women participating on political
decision centres between 1974 and 2004 (22 governmental teams):
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Source: Survey “Women participating on political and economic demsmn centres in
Portugal, since 1974 until 2004”, Socinova/FSCH-UNL in printing-press.



The phenomena Glass Ceiling also applies
to women In political decision centres.

What can be done to change the present
status quo ?



EWMD - Strategic Workshop
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